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So...

Users (citizens) want to know more about energy-issues (and beyond as J
climate change, sustainable lifestyles...)

 Are they feeding all the information they demand?

*Are they engage with the real energy-situation?

*Are they understanding the real meaning of energy?
*Are they feeling it as their responsibility?

Arethey LISTENING
NS to the message?
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Challenges of impactful communication
on energy Issues

How to keep citizen attention?
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New narratives IS it USGfUl to
Are you talking in your ] ]

audience jargon? hlghllght the

data
s the information quite (percentages

I t th ht th
context is boring? , averages,
future

scenarios...)

Are you using tailored
channels and tools to
impact them?
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Challenges of impactful communication
on energy Issues

New Narratives

The language

« How worth are data in the titles? And the bibliographies? How can statistics contribute to increasing
Impact? On digital times, we can go further and get more information via Internet within almost all fields.
Do we really need to highlight data instead of providing tools to citizens to ‘merge’ with the content?

« Make it valuable in their lives. If there’s a study who can really make the difference, explain how can
provide better life (by saving money, keeping healthy...)

Be realistic but not apocalyptic. If there’s a global issue to be addressed (e.g climate change) explain
how important is right now (what’s going on in 2030 maybe is not an issue to worry about in 2020)
focusing in the ‘preventing’ communication tone.

"Think globally, act locally"
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New Narratives

Channels and tools

« Using common channels to explain energy-issues.

Energy field maybe is not deep-known by citizens, but cinema?

17 RE%‘JS PARA CAMBIAR EL MUNDO

(fise forem osn secsemaizs de yefous § (2 e ’C:-:oalwu:-w m

catale can meparins

= ENERGY SOCIAL SCIENCES & HUMANITIES INNOVATION FORUM TARGETING THE SET-PLAN



Energy
-SHIFTS

BB TV TWRPT

New narratives

...via Soclal Media
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Crowdfunding platform project for energy efficiency
@SomEnergla (Croatia)
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